A New Style of Urban Tourist Hotel Offering Easy Enjoyment
of Both Neighborhood and Guest Rooms

Hoshino Resorts’ OMOS5 Tokyo Otsuka

OMOS5 Tokyo Otsuka, representing a new brand of hotel from Hoshino Resorts, opened in front
of Otsuka Station in Tokyo on May 9, 2018. Focusing its target on tourists, OMO is a new style of
hotel realizing facilities, guest rooms, and services differing from those of ordinary city
business hotels. The following is an introduction to some of the measures designed to help
guests enjoy both the inside of the hotel, including the attractions of its lobby and guest rooms,
and the neighborhood.

About a minute’s walk from the north exit of Otsuka Station on the JR Yamanote Line you will see a
large building with the OMO5 logo looming from its top. This is a new type of hotel, OMO5 Tokyo
Otsuka (125 guest rooms), developed by Hoshino Resorts. The first-floor (ground-floor) entrance has a
wooden-lattice decoration, so you cannot miss it.

The OMO5 Toky Ots‘a> hbfel is about a minute’s walk from both the north exit of Otsuka Station on the
JR Yamanote Line and Otsuka-Ekimae Station on the Toden Arakawa Line. (Photo courtesy of Hoshino
Resorts)
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The entrance to the OMO5 Tokyo
Otsuka hotel is distinguished by
1 its wooden-lattice decoration.
(Photo by Yohei Sakamoto)




OMO is the name of a hotel brand newly launched by Hoshino Resorts with the concept of realizing
“urban tourist hotels that offer more than just a bed and enhance the excitement of travel.” The first
OMO hotel, OMO7 Asahikawa, opened in Asahikawa, Hokkaido, in April 2018, and the one in Otsuka is
the second.

At a launch event, President Yoshiharu
Hoshino of Hoshino Resorts said, “Viewing the
whole neighborhood around the hotel as a
single resort, we aimed to realize a new style
of urban tourist hotel that bonds with
attractions in the vicinity.” The strong point of
the OMO hotels lies in their focus on tourists.
As a result, President Hoshino explained,
“Locations change, facilities change, and
services change.” How specifically will the
OMO hotels change the lodging experience?

Let's find out by taking a look at the attractions Ppresident Yoshiharu Hoshino of Hoshino Resorts
of OMOS5 Tokyo Otsuka. (Photo by Yohei Sakamoto)
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Go-KINJO initiative helps guests to explore the neighborhood

Inside the wooden-lattice entrance, the elevator takes you up to the hotel lobby on the fourth floor. On
the wall on the left side of the passage there is a large map of the hotel's neighborhood, measuring two
meters in height and three meters in width. Called the Go-KINJO Map (Neighborhood Map), it is one of
the two principal services offered by the hotel’'s new Go-KINJO initiative. Armed with a thorough
knowledge of the neighborhood, OMO staff select spots of interest at their own discretion and write
them on the map, which is constantly updated. Recommended routes for the day are also shown, so
guests can check the latest neighborhood information before venturing outside.

The Go-KINJO Map at OMO5 Tokyo Otsuka (Photo courtesy of Hoshino Resorts)
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Hotel staff act as OMO Rangers to show guests off-the-beaten-track attractions that
they would not otherwise notice themselves. (Photo courtesy of Hoshino Resorts)
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There are a total of five courses offered by the OMO Rangers. Guests can select a course that

The other highlight of
the Go-KINJO initiative
is the OMO Rangers.
In a new type of local
guide tour, OMO staff
act as rangers to show
guests around town in
a friendly manner. In
this way, guests get to
learn  about local
attractions that are not
introduced in
guidebooks and, as
they come into contact
with  various events
and goods, immerse
themselves in the
community.

interests them, such as walking, gourmet, or night culture. While the walking course is free, the other
courses cost ¥1,000 per person for two hours. The photo shows the Go-KINJO Map for OMO7

Asahikawa and OMO Rangers. (Photo courtesy of Hoshino Resorts)

President Hoshino explained, “Until now hotels and neighborhood facilities have been rivals. But with
the OMO concept, the hotel and the community can come together and increase customer

satisfaction.”
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Interior design modeled on hatago inns of the past

Hoshino Resorts has put a lot of
thought into the spatial design of its
facilities so that guests who return
after enjoying local attractions and
sightseeing will have a good time
back at the hotel too. At the end of
the passage displaying the
Go-KINJO Map there is a spacious
lobby lounge called the OMO Base,
which, through design befitting the
locality and the supply of local
information, endeavors to connect
guests and the local community.
Like the first-floor entrance, the
design has a wooden-lattice image.

The OMO Base lobby lounge. The terrace looks down on the JR Yamanote

Line and Toden Arakawa Line. (Photo courtesy of Hoshino Resorts)
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Opened alongside the OMO
Base, the OMO Café offers
all-day dining, so guests can
use it before their departure
or after their return to the
hotel. (Photo courtesy of
Hoshino Resorts)
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interior was designed by

President Tatsuro Sasaki of Tatsuro
Sasaki Architects (Shibuya-ku, Tokyo),
who explained that after switching the
frame of reference from Otsuka to
Japan, it was decided that the motif for
design should be hatago inns of the
past. “We discussed the matter,” he
said, “and realized that we must build
an accommodation like the hatago
inns, which were popular among
common people in the past. The
second kaniji in the word hatago is the
character for ‘cage,” so our design
features cage-like wooden lattices.”

The hotel’s interior designer, President
Tatsuro Sasaki of Tatsuro Sasaki
Architects (Photo by Yohei Sakamoto)
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The interior wooden lattices also play an important
role in the external design of the hotel. After repeated
consultations with Takenaka Corporation, which was in
charge of overall design and construction of the hotel,
President Sasaki decided to link the facade and the
interior with the wooden-lattice image. Furthermore, by
making the openings larger, the interior wooden lattices
in the lobby and guest rooms were made visible from
the outside, so the interior also came to play an integral
role in the fagade design.

“Generally speaking,” President Sasaki explained,
“business hotels located in front of railway stations in
city centers have small windows and a closed
atmosphere. | don't like that, so | made the openings
larger with the intention of changing the urban space.
As a result, the interior wooden lattices in the lobby
sizzler and guest rooms can be seen from the outside. | think
we have managed to create an interesting facade

The fagcade of OMO5 Tokyo Otsuka (Photo b . .
Yohei gakamoto) Y ( Y whereby people on the outside kind of feel that they

can see inside the building.”

Guest room layout: Have fun even after returning to your room

Affectionately known as Yagura Rooms, the OMO guest rooms do away with the conventional image
of hotel rooms as only places to sleep. Their layout is designed to maintain the excitement of travel by
enabling guests to have fun even after coming back.

The boxes near the beds can be used
to store various items, large and small. The spacious bathroom has washing

space separate from the bathtub.
The beds remain neat and

fidy until it’s time fo put
the lights out.

The three-dimensional
Yagura Sleeping Quarters
uses Ainoki (cypress) wood.

The large,
liberating window

When the screen is brought down, the
area turns into a changing room.

The multipurpose wall can be used in a
variety of ways, such as for TV, mirror,
hangers, or hanging towels.

The tatami mats are
ideal for bare feet.

) ; A Yagura Room for guests at

The Relaxation Quarters under the Sleeping Quarters OMO5 Tokyo Otsuka (Photo
where guests can make themselves at home .

courtesy of Hoshino Resorts)
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“We managed to achieve a guest room layout that has no parallel in other hotels around the world,”
stated President Hoshino with confidence. The characteristic of the Yagura Room is the raised Yagura
Sleeping Quarters, which was installed at the request of President Hoshino, who wanted each guest
room to have a capacity of three to four persons.

A guest room seen from its entrance.
On the far right is the raised Yagura
Sleeping Quarters. The installation of
the raised Sleeping Quarters enabled
the space below to be utilized. (Photo
courtesy of Hoshino Resorts)

Each guest room at OMO5 Tokyo Otsuka has an area of about 19 m2. In ordinary hotels, only beds
can be installed in such a space, so it is rather cramped if three people stay there. The only place for
guests to relax is on top of their beds. But by introducing the raised Sleeping Quarters, Hoshino
Resorts made it possible for the space below to be used. The company has designated the space
below the beds as sofa space for relaxation, which it calls the Relaxation Quarters. As a result, the 19
m2 room has a capacity of three guests. In addition, as in a private house, when guests enter the room,
they take off their shoes. So even when not using the sofa space, they feel quite at home.

o7
The Relaxation Quarters utilizes the space under The upper part of the Yagura Sleeping Quarters is
the beds. Guests take off their shoes and make occupied by two beds. (Photo by Yohei Sakamoto)
themselves at home here. (Photo by Yohei

Sakamoto)

Regarding the guest rooms, President Sasaki remarked, “First of all, we were determined to follow
Japanese customs by having guests take off their shoes at the entrance and installing a bathtub with
separate washing space next to it [rather than washing in the bath]. In the case of such a bath, though,
you have to provide a place for changing and drying outside the bathroom, so we put a roll screen on
the ceiling. If you bring down the roll screen, it acts as a partition, and the entrance becomes a
changing room.”
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The Yagura Room has a spacious bathroom with If the roll screen in front of the Yagura Sleeping

washing space separate from the bathtub. (Photo Quarters is brought down, the space from the

courtesy of Hoshino Resorts) entrance to the washstand becomes a changing
room. (Photo courtesy of Hoshino Resorts)

They were also particular about the choice of materials for the interior. President Sasaki explained,
“Centered on the hinoki in the Yagura Sleeping Quarters, the basic material is plain wood. We also
used tatami mats for some of the floor. The use of many natural materials creates a very Japanese
atmosphere.” Such detailed plans, he added, have led to the completion of a hotel that “maintains the
excitement of travel by enabling guests to have fun in their rooms even after coming back” and offers a
Japanese style of relaxation.

(Written by Yohei Sakamoto, Nikkei Architecture)

Nikkei Architecture

Launched in 1976, Nikkei Architecture is a general architectural magazine that carries wide-ranging
information from social and economic trends surrounding the architectural world to practical
management, including specialized areas like design, structure, and construction. The magazine has
about 30,000 readers involved in architecture, including qualified first-class architects, architecture
companies, and government officials. As well as the magazine, the Nikkei xTech website provides
timely information on the latest trends too.

http://tech.nikkeibp.co.jp/top/building/?i_cid=nbpnxt pghd_building_top (Japanese site only)
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